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Smarter Sales. Stronger
Teams. A Month Full of

Possibilities.

Hello there,

We're stepping into November — that
strange little month where festive energy
slowly settles and work picks up its full
speed again. Your inbox might sfill have
reminders from Diwali campaigns, your
team may still be adjusting after a
sugar-heavy holiday, and you’re probably
balancing year-end targets with next-year

planning.

Amid all this, one thing stays true: every
business wants clarity, control, and steady
growth. And that’s exactly what SalezShark
has been building toward — tools that make
everyday work lighter, faster, and far more
enjoyable.

Here’s a roundup of what’s new, what’s

working, and what’s coming next.
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WHAT’S NEW:

Ready-to-use templates for cold
01 outreach, demos, nurturing, and
reactivation

02 Personalization blocks that adjust
tone and content automatically

03 Faster loading, smoother editing,
and clean reusable layouts

04 Real-time analytics to help you
replicate winning campaigns

Teams have already
reported major
improvements — higher
open rates, more replies,
and fewer abandoned
campaigns.




BOUNCE RATE DOWN
Deliverability Up.

Peace of Mind Restored
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One quiet but powerful win this month has been the drop in bounce rates across verified
customer accounts. Thanks to continuous improvements in our 8M+ B2B database and
behind-the-scenes deliverability checks, your campaigns now have a much more reliable
landing path.

ACCURATE DATA + CLEANER FILTERS + STRONG WARM-UP LOGIC

' BETTER RESULTS |

If you haven’t explored the updated database yet, this is the perfect time. The year-end season
brings serious decision-makers online, and a good list can do half the heavy lifting.



Most sales reps spend 25% of
their time just entering data.

That’s one full week every month.

One entire week that could be going into prospect conversations,
demos, or strategy-building.

Fewer manual
fields

Auto-capture
of activity

Auto-sync
with email

Smart lead Hands-free
scoring reporting




We asked a small group of customers
one simple question:

*“ What part of Connect+ helped
you the most this month?

“Bulk scheduling made my
“The quick filters saved my campaigns feel like they ran
week. | found old leads | themselves.”
thought were gone.”
\/ “The Al insights told me exactly

which leads were warming up.

“The dashboard is my morning Saved me hours.”

coffee ritual now. Everything |
need is right there.”



In Case You
Missed It:
New

Resources
& Good

Reads

Here’s some content we’ve released
recently that you may find helpful:




A Small
Reflection
Before We
Wrap

November often feels like the quiet before the sprint
— budgets are stabilizing, teams are settling after the
festive wave, and everyone is trying to finish the year
on a high note. If you're overwhelmed, you're not
alone.

This is the month to simplify your workflows, clean
your pipeline, and let automation take over wherever
it can. The more time you save now, the easier
December becomes.

SalezShark exists to support that calm, predictable
rhythm — where your system works with you, not
against you, and where your team can spend more

time doing the meaningful parts of sales.



If you haven’t tried the ne
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